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Following his studies and early work experience, which included a six-month 
internship with a law firm in Italy, Piero realised a career in law was not the kind 
of life he wanted for himself. In turn, he decided to travel and seek a different 
DQG�PRUH�IXOILOOLQJ�SDWK��3LHUR¶V�WUDYHOV�WRRN�KLP�WR�1HZ�<RUN�&LW\��1<&���D�FLW\�
KH¶G�YLVLWHG�MXVW�RQFH�EHIRUH� 
 
The skills and knowledge Piero gained during his early years studying and 
working stayed with him throughout the course of his career, shaping his 
entrepreneurial mindset and resiliency. They are skills that he would use time 
and again throughout his journey, both as an entrepreneur and as an 
influencer. 
 
Focused on building his first business in New York City, in the tourism industry, 
Piero never intended to become an influencer. Over the course of his career, 
KRZHYHU��3LHUR¶V�SHUVRQDO�EUDQG�JUHZ�DQG�EHFDPH�RUJDQLFDOO\�LQWHUFRQQHFted 
with his business, ultimately making both endeavours more agile and resilient 
when faced with challenges. At the beginning of 2022 Piero faced his greatest 
challenge of all when the COVID-19 pandemic hit, an inconceivable event that 
stopped the tourism industry, and the world, in its tracks. Piero quickly realised 
WKDW��GHVSLWH�WKH�PDQ\�FKDOOHQJHV��WKH�µQHZ�QRUPDO¶�WKDW�HPHUJHG�GXULQJ�WKH�
SDQGHPLF��LQ�WHUPV�RI�SHRSOH¶V�LQWHUHVWV�DQG�EHKDYLRXUV��SUHVHQWHG�QHZ�
opportunities for Piero to consider. 
 
In 2022, as the world gradually re-opened, Piero was looking forward and 
thinking about different ways and ideas of how to grow, diversify and monetise 
his ventures, both as an entrepreneur and as an influencer. However, several 
questions kept him awake at night that needed to be answered.
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